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Spatial Regression Models Michael D. Ward 2018-04-10 Spatial Regression Models illustrates the use of
spatial analysis in the social sciences within a regression framework and is accessible to readers with no
prior background in spatial analysis. The text covers different modeling-related topics for continuous
dependent variables, including mapping data on spatial units, creating data from maps, analyzing
exploratory spatial data, working with regression models that have spatially dependent regressors, and
estimating regression models with spatially correlated error structures. Using social science examples
based on real data, the authors illustrate the concepts discussed, and show how to obtain and interpret
relevant results. The examples are presented along with the relevant code to replicate all the analysis using
the R package for statistical computing. Users can download both the data and computer code to work
through all the examples found in the text. New to the Second Edition is a chapter on mapping as data
exploration and its role in the research process, updates to all chapters based on substantive and
methodological work, as well as software updates, and information on estimation of time-series, crosssectional spatial models. Available with Perusall—an eBook that makes it easier to prepare for class
Perusall is an award-winning eBook platform featuring social annotation tools that allow students and
instructors to collaboratively mark up and discuss their SAGE textbook. Backed by research and supported
by technological innovations developed at Harvard University, this process of learning through
collaborative annotation keeps your students engaged and makes teaching easier and more effective. Learn
more.
Principles of Marketing Gary M. Armstrong 2018 An introduction to marketing concepts, strategies and
practices with a balance of depth of coverage and ease of learning. Principles of Marketing keeps pace with
a rapidly changing field, focussing on the ways brands create and capture consumer value. Practical
content and linkage are at the heart of this edition. Real local and international examples bring ideas to life
and new feature 'linking the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including revised, integrative concept
maps at the start of each chapter, end-of-chapter features summarising ideas and themes, a mix of mini and
major case studies to illuminate concepts, and critical thinking exercises for applying skills.
Globalizing Human Resource Management Paul Sparrow 2004-07-31 Establishing the agenda for global HR,
this book looks through the eyes of HR professionals themselves. It gives a broad, coherent overview of the
field of IHRM and a detailed, practical analysis of what is needed to be successful in this crucial area of
modern management. A number of key questions are addressed: Does IHRM drive the business agenda
more than domestic HRM? What is the impact of IHRM on organizational effectiveness? What are the keys
to success in IHRM? Drawing upon current research conducted as part of the Chartered Institute of
Personnel and Development's Globalization Research Project the text includes data from surveys of HR
professionals and company practice as well as longitudinal case studies.
Toward Sustainable Agricultural Systems in the 21st Century National Research Council 2010-07-25 In the
last 20 years, there has been a remarkable emergence of innovations and technological advances that are
generating promising changes and opportunities for sustainable agriculture, yet at the same time the
agricultural sector worldwide faces numerous daunting challenges. Not only is the agricultural sector
expected to produce adequate food, fiber, and feed, and contribute to biofuels to meet the needs of a rising
global population, it is expected to do so under increasingly scarce natural resources and climate change.
Growing awareness of the unintended impacts associated with some agricultural production practices has
led to heightened societal expectations for improved environmental, community, labor, and animal welfare
standards in agriculture. Toward Sustainable Agricultural Systems in the 21st Century assesses the
scientific evidence for the strengths and weaknesses of different production, marketing, and policy
approaches for improving and reducing the costs and unintended consequences of agricultural production.
It discusses the principles underlying farming systems and practices that could improve the sustainability.
It also explores how those lessons learned could be applied to agriculture in different regional and
international settings, with an emphasis on sub-Saharan Africa. By focusing on a systems approach to
improving the sustainability of U.S. agriculture, this book can have a profound impact on the development
and implementation of sustainable farming systems. Toward Sustainable Agricultural Systems in the 21st
Century serves as a valuable resource for policy makers, farmers, experts in food production and
agribusiness, and federal regulatory agencies.
Developing Clinical Judgment Donna D. Ignatavicius 2020-04-19 This one-of-a-kind workbook dedicated
to developing clinical judgment skills helps prepare you for the Next-Generation NCLEX® Exam (NGN)
through practical thinking exercises in which you will apply the National Council of State Boards of Nursing
(NCSBN) Clinical Judgment Model (CJM). A comprehensive collection of carefully developed clinical
reasoning exercises range from basic to more complex and address all specialty areas. Answer key with
robust rationales to remediate learning follows at the end of the book. Six-part organization guides you
through the entire NGN test plan. Answer questions in the book itself or on a companion Evolve website for
automated scoring and remediation.
The Customer Experience Book Alan Pennington 2016-09-15 Customer Experience (CE) is becoming seen
as a key component of business strategy, yet knowing the practical steps of what to do can be tricky. The
Customer Experience Book helps you understand where you are now, what to do, and how to improve for
your business. From Customer Journey Mapping to using Big Data, this is the ultimate Customer
Experience manual for businesses, whatever the size of your company. Split into two parts, you’ll discover:
• Why customer experience is so important in business – and how it applies to you • How to use customer
experience tools in your business – step by step guides on how to use CX metrics and how to learn from
them Alongside the theory and practical how-to guidance, there will be a range of examples of ‘thinking
differently’ about everyday situations to engage the reader. Plus, with case studies from International
Companies, readers will discover not only what works well but also the hard lessons they have learned. The
Customer Experience Book shows you how to understand, measure and improve customer experience in
your business, whatever your level.
Sustainable Surface Water Management Susanne M. Charlesworth 2016-09-13 Sustainable Surface Water
Management: a handbook for SUDS addresses issues as diverse as flooding, water quality, amenity and
biodiversity but also mitigation of, and adaptation to, global climate change, human health benefits and
reduction in energy use. Chapters are included to cover issues from around the world, but they also address
particular designs associated with the implementation of SUDS in tropical areas, problems with retrofitting
SUDS devices, SUDS modelling, water harvesting in drought-stricken countries using SUDS and the
inclusion of SUDS in the climate change strategies of such cities as Tokyo, New York and Strasbourg.
Managing Customer Experience and Relationships Don Peppers 2016-10-25 Boost profits, margins,
and customer loyalty with more effective CRM strategy Managing Customer Experience and Relationships,
Third Edition positions the customer as central to long-term strategy, and provides essential guidance
toward optimizing that relationship for the long haul. By gaining a deep understanding of this critical
dynamic, you'll become better able to build and manage the customer base that drives revenue and
generates higher margins. A practical framework for implementing the IDIC model merges theory, case
studies, and strategic analysis to provide a ready blueprint for execution, and in-depth discussion of
communication, metrics, analytics, and more allows you to optimize the relationship on both sides of the
table. This new third edition includes updated examples, case studies, and references, alongside insightful
contributions from global industry leaders to give you a well-rounded, broadly-applicable knowledge base
and a more effective CRM strategy. Ancillary materials include a sample syllabus, PowerPoints, chapter
questions, and a test bank, facilitating use in any classroom or training session. The increased reliance on
customer relationship management has revealed a strong need for knowledgeable practitioners who can
deploy effective initiatives. This book provides a robust foundation in CRM principles and practices, to help
any business achieve higher customer satisfaction. Understand the fundamental principles of the customer
relationship Implement the IDIC model to improve CRM ROI Identify essential metrics for CRM evaluation
and optimization Increase customer loyalty to drive profits and boost margins Sustainable success comes
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from the customer. If your company is to meet performance and profitability goals, effective customer
relationship management is the biggest weapon in your arsenal—but it must be used appropriately.
Managing Customer Experience and Relationships, Third Edition provides the information, practical
framework, and expert insight you need to implement winning CRM strategy.
Postharvest Handling Robert L. Shewfelt 2012-12-02 Postharvest Handling: A Systems Approach
introduces a new concept in the handling of fresh fruits and vegetable. Traditional treatments have been
either physiologically based with an emphasis on biological tissue or technologically based with an
emphasis on storage and handling. This book integrates all processes from production practices through
consumer consumption with an emphasis on understanding market forces and providing fresh product that
meets consumer expectations. Postharvest physiologists and technologists across the disciplines of
agricultural economics, agricultural engineering, food science and horticulture along with handlers of
minially-processed products within the fresh produce fruit and vegetable processing industries will find this
to be an invaluable source of information. Uses a systems approach that provides a unique perspective on
the handling of fresh fruits and vegetables Designed with the applied perspective to complement the more
basic perspectives provided in other treatments Provides the integrated, interdisciplinary perspective
needed in research to improve the quality of fresh and minimally processed products Emphasizes that the
design of handling systems should be market-driven rather than concentrating on narrow specifics
User Story Mapping Jeff Patton 2014-09-05 User story mapping is a valuable tool for software
development, once you understand why and how to use it. This insightful book examines how this often
misunderstood technique can help your team stay focused on users and their needs without getting lost in
the enthusiasm for individual product features. Author Jeff Patton shows you how changeable story maps
enable your team to hold better conversations about the project throughout the development process. Your
team will learn to come away with a shared understanding of what you’re attempting to build and why. Get
a high-level view of story mapping, with an exercise to learn key concepts quickly Understand how stories
really work, and how they come to life in Agile and Lean projects Dive into a story’s lifecycle, starting with
opportunities and moving deeper into discovery Prepare your stories, pay attention while they’re built, and
learn from those you convert to working software
Agro-industries for Development Carlos A. Da Silva 2009 The development of competitive agro-industries is
crucial for creating employment and income opportunities as well as enhancing the quality of and demand
for farm products. Agro-industries can have a real effect on international development by increasing
economic growth and reducing poverty in both rural and urban areas of developing countries. However, in
order to avoid adverse effects to vulnerable countries and people, sound policies and strategies for
fostering agro-industries are needed. Agro-Industries for Development highlights the current status and
future course for agro-industries and brings attention to the contributions this sector can make to
international development. The book includes contributions from agro-industry specialists, academic
experts and UN technical agencies, chapters address the strategies and actions required for improving
agro-industrial competitiveness in ways that can create income, generate employment and fight poverty in
the developing world. This book is a co-publication with FAO and UNIDO.
Mapping Experiences Jim Kalbach 2016-04-25 Customers who have inconsistent, broken experiences with
products and services are understandably frustrated. But it’s worse when people inside these companies
can’t pinpoint the problem because they’re too focused on business processes. This practical book shows
your company how to use alignment diagrams to turn valuable customer observations into actionable
insight. With this unique tool, you can visually map your existing customer experience and envision future
solutions. Product and brand managers, marketing specialists, and business owners will learn how
experience diagramming can help determine where business goals and customer perspectives intersect.
Once you’re armed with this data, you can provide users with real value. Mapping Experiences is divided
into three parts: Understand the underlying principles of diagramming, and discover how these diagrams
can inform strategy Learn how to create diagrams with the four iterative modes in the mapping process:
setting up a mapping initiative, investigating the evidence, visualizing the process, and using diagrams in
workshops and experiments See key diagrams in action, including service blueprints, customer journey
maps, experience maps, mental models, and spatial maps and ecosystem models
SAFe 5.0 Distilled Richard Knaster 2020
Time, Talent, Energy Michael C. Mankins 2017-02-14 Managing Your Scarcest Resources Business
leaders know that the key to competitive success is smart management of scarce resources. That's why
companies allocate their financial capital so carefully. But capital today is cheap and abundant, no longer a
source of advantage. The truly scarce resources now are the time, the talent, and the energy of the people
in your organization--resources that are too often squandered. There's plenty of advice about how to
manage them, but most of it focuses on individual actions. What's really needed are organizational solutions
that can unleash a company's full productive power and enable it to outpace competitors. Building off of the
popular Harvard Business Review article "Your Scarcest Resource," Michael Mankins and Eric Garton, Bain
& Company experts in organizational design and effectiveness, present new research into how you can
liberate people's time, talent, and energy and unleash your organization's productive power. They identify
the specific causes of organizational drag--the collection of institutional factors that slow things down,
decrease output, and drain people's energy--and then offer a pragmatic framework for how managers can
overcome it. With practical advice for using the framework and in-depth examples of how the best
companies manage their people's time, talent, and energy with as much discipline as they do their financial
capital, this book shows managers how to create a virtuous circle of high performance.
Jobs to Be Done Anthony W. Ulwick 2016-10-25 Why do some innovation projects succeed where others
fail? The book reveals the business implications of Jobs Theory and explains how to put Jobs Theory into
practice using Outcome-Driven Innovation.
Strategic Innovative Marketing and Tourism Androniki Kavoura 2019-07-03 This book covers a very broad
range of topics in marketing, communication, and tourism, focusing especially on new perspectives and
technologies that promise to influence the future direction of marketing research and practice in a digital
and innovational era. Among the areas covered are product and brand management, strategic marketing,
B2B marketing and sales management, international marketing, business communication and advertising,
digital and social marketing, tourism and hospitality marketing and management, destination branding and
cultural management, and event marketing. The book comprises the proceedings of the International
Conference on Strategic Innovative Marketing and Tourism (ICSIMAT) 2018, where researchers,
academics, and government and industry practitioners from around the world came together to discuss
best practices, the latest research, new paradigms, and advances in theory. It will be of interest to a wide
audience, including members of the academic community, MSc and PhD students, and marketing and
tourism professionals.
Business Model Generation Alexander Osterwalder 2013-02-01 Business Model Generation is a
handbook for visionaries, game changers, and challengers striving to defy outmoded business models and
design tomorrow's enterprises. If your organization needs to adapt to harsh new realities, but you don't yet
have a strategy that will get you out in front of your competitors, you need Business Model Generation. Cocreated by 470 "Business Model Canvas" practitioners from 45 countries, the book features a beautiful,
highly visual, 4-color design that takes powerful strategic ideas and tools, and makes them easy to
implement in your organization. It explains the most common Business Model patterns, based on concepts
from leading business thinkers, and helps you reinterpret them for your own context. You will learn how to
systematically understand, design, and implement a game-changing business model--or analyze and
renovate an old one. Along the way, you'll understand at a much deeper level your customers, distribution
channels, partners, revenue streams, costs, and your core value proposition. Business Model Generation
features practical innovation techniques used today by leading consultants and companies worldwide,
including 3M, Ericsson, Capgemini, Deloitte, and others. Designed for doers, it is for those ready to
abandon outmoded thinking and embrace new models of value creation: for executives, consultants,
entrepreneurs, and leaders of all organizations. If you're ready to change the rules, you belong to "the
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business model generation!"
The Collaborative Enterprise Antonio Tencati 2010 Competitive economics produces an enormous
abundance of goods and services but at an intolerable environmental and social cost. Competition has
become an end in itself, which leads to detrimental effects on nature, society and future generations. A
change of paradigm is needed. Business should respect the ecological and social limits in which it operates
and embed its activities in the natural and social systems. This book promotes a collaborative attitude of
doing business based on a positive view of the self and others. Theoretical contributions, reflections, cases,
examples, and initiatives collected in the book show that a collaborative enterprise is not only possible but
also a feasible and desirable alternative to the current, self-defeating, managerial models. Innovative firms
seeking to build long-term, mutually beneficial relationships with all of their stakeholders while producing
values for their business ecosystems represent well-grounded hopes for a really sustainable future.
Enterprise Information Systems Slimane Hammoudi 2017-06-28 This book constitutes revised selected
papers from the 18th International Conference on Enterprise Information Systems, ICEIS 2016, held in
Rome, Italy, in April 2016. The 23 papers presented in this volume were carefully reviewed and selected
from a total of 257 submissions to ICEIS 2016. The volume also contains one invited talk in full paper
length. The papers selected to be included in this book contribute to the understanding of relevant trends
of current research on enterprise information systems, including issues with regard to enterprise
engineering, heterogeneous systems, security, software engineering, systems integration, business process
management, human factors and affective computing, ubiquitous computing, social computing, knowledge
management, and artificial intelligence.
Holding Onto Joy Through Abandonment & Divorce Constance Monroe 2021-09-25 A collection of reallife stories of survival after abandonment by a father and divorce . How author was able to find everlasting
happiness in her life despite the challenges thrown her way..
The Founder's Mentality Chris Zook 2016-05-17 A Washington Post Bestseller Three Principles for
Managing—and Avoiding—the Problems of Growth Why is profitable growth so hard to achieve and sustain?
Most executives manage their companies as if the solution to that problem lies in the external environment:
find an attractive market, formulate the right strategy, win new customers. But when Bain & Company’s
Chris Zook and James Allen, authors of the bestselling Profit from the Core, researched this question, they
found that when companies fail to achieve their growth targets, 90 percent of the time the root causes are
internal, not external—increasing distance from the front lines, loss of accountability, proliferating
processes and bureaucracy, to name only a few. What’s more, companies experience a set of predictable
internal crises, at predictable stages, as they grow. Even for healthy companies, these crises, if not
managed properly, stifle the ability to grow further—and can actively lead to decline. The key insight from
Zook and Allen’s research is that managing these choke points requires a “founder’s mentality”—behaviors
typically embodied by a bold, ambitious founder—to restore speed, focus, and connection to customers: •
An insurgent’s clear mission and purpose • An unambiguous owner mindset • A relentless obsession with
the front line Based on the authors’ decade-long study of companies in more than forty countries, The
Founder’s Mentality demonstrates the strong relationship between these three traits in companies of all
kinds—not just start-ups—and their ability to sustain performance. Through rich analysis and inspiring
examples, this book shows how any leader—not only a founder—can instill and leverage a founder’s
mentality throughout their organization and find lasting, profitable growth.
Psychology of Terrorism 2007 In compiling this annotated bibliography on the psychology of terrorism, the
author has defined terrorism as "acts of violence intentionally perpetrated on civilian noncombatants with
the goal of furthering some ideological, religious or political objective." The principal focus is on nonstate
actors. The task was to identify and analyze the scientific and professional social science literature
pertaining to the psychological and/or behavioral dimensions of terrorist behavior (not on victimization or
effects). The objectives were to explore what questions pertaining to terrorist groups and behavior had
been asked by social science researchers; to identify the main findings from that research; and attempt to
distill and summarize them within a framework of operationally relevant questions. To identify the relevant
social science literature, the author began by searching a series of major academic databases using a
systematic, iterative keyword strategy, mapping, where possible, onto existing subject headings. The focus
was on locating professional social science literature published in major books or in peer-reviewed journals.
Searches were conducted of the following databases October 2003: Sociofile/Sociological Abstracts,
Criminal Justice Abstracts (CJ Abstracts), Criminal Justice Periodical Index (CJPI), National Criminal Justice
Reference Service Abstracts (NCJRS), PsycInfo, Medline, and Public Affairs Information Service (PAIS).
Three types of annotations were provided for works in this bibliography: Author's Abstract -- this is the
abstract of the work as provided (and often published) by the author; Editor's Annotation -- this is an
annotation written by the editor of this bibliography; and Key Quote Summary -- this is an annotation
composed of "key quotes" from the original work, edited to provide a cogent overview of its main points.
Crimes Committed by Terrorist Groups Mark S. Hamm 2011-01 This is a print on demand edition of a hard
to find publication. Examines terrorists¿ involvement in a variety of crimes ranging from motor vehicle
violations, immigration fraud, and mfg. illegal firearms to counterfeiting, armed bank robbery, and
smuggling weapons of mass destruction. There are 3 parts: (1) Compares the criminality of internat. jihad
groups with domestic right-wing groups. (2) Six case studies of crimes includes trial transcripts, official
reports, previous scholarship, and interviews with law enforce. officials and former terrorists are used to
explore skills that made crimes possible; or events and lack of skill that the prevented crimes. Includes
brief bio. of the terrorists along with descriptions of their org., strategies, and plots. (3) Analysis of the
themes in closing arguments of the transcripts in Part 2. Illus.
Service Science, Management and Engineering Bill Hefley 2008-01-08 Papers in this unique volume were
developed from the 2006 conference hosted by IBM, Service Science, Management, and Engineering
(SSME) — Education for the 21st Century. The book incorporates a variety of perspectives, informed by an
international background in SSME experience and education, including management, business, social
science, computer science and engineering. Readers will derive an understanding of education needs and
program offerings in SSME.
Change Agent James H. Lowry 2020-02-17 James H. Lowry encapsulated his thirty plus years of
experience in the field of minority business development in the book he co-authored in 2011, Minority
Business Success: Refocusing on the American Dream. In his new book, Change Agent: A Life Dedicated to
Creating Wealth for Minorities, Lowry delivers a deeply personal, candid, and often humorous, portrayal of
his life from the South Side of Chicago to Wall Street and trailblazing entrepreneur. Often the first black in
many rooms, at eighty years old, he continues the fight so he will not be the last. More than just a story of
his life, this memoir illustrates the power of iconic mentors and pivotal opportunities leveraged across the
globe, demonstrates how breakthroughs can be achieved through years of lessons learned, and offers real
solutions to the ever widening wealth gap that plagues minority communities today. Unlike like many who
only diagnose the problem, Lowry delivers a plan to accelerate economic development in the black
community. This book is a road map for the next generation of leaders and will inspire new change agents
to take the reins.
Toxicological Profile for Acetone 1994
Small Sample Size Solutions (Open Access) Rens van de Schoot 2020-02-13 Researchers often have
difficulties collecting enough data to test their hypotheses, either because target groups are small or hard
to access, or because data collection entails prohibitive costs. Such obstacles may result in data sets that
are too small for the complexity of the statistical model needed to answer the research question. This
unique book provides guidelines and tools for implementing solutions to issues that arise in small sample
research. Each chapter illustrates statistical methods that allow researchers to apply the optimal statistical
model for their research question when the sample is too small. This essential book will enable social and
behavioral science researchers to test their hypotheses even when the statistical model required for
answering their research question is too complex for the sample sizes they can collect. The statistical
models in the book range from the estimation of a population mean to models with latent variables and
nested observations, and solutions include both classical and Bayesian methods. All proposed solutions are
described in steps researchers can implement with their own data and are accompanied with annotated
syntax in R. The methods described in this book will be useful for researchers across the social and
behavioral sciences, ranging from medical sciences and epidemiology to psychology, marketing, and
economics.
Customer Experience Management Bernd H. Schmitt 2010-07-09 In Customer Experience Management,
renowned consultant and marketing thinker Bernd Schmitt follows up on his groundbreaking book
Experiential Marketing by introducing a new and visionary approach to marketing called customer
experience management (CEM). In this book, Schmitt demonstrates how to put his CEM framework to work
in any organization to spur growth, increase revenues, and transform the image of your company and its
brands. From retail buying to telephone orders, from marketing communications to online shopping, every
customer touch-point offers companies an opportunity to maximize the customer experience and establish a
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bond that will never be broken. Customer Experience Management introduces the five-step CEM process, a
comprehensive tool for connecting with customers at every touch-point. This revolutionary marketing guide
provides cases of successful CEM implementations in a wide variety of consumer and B2B industries,
including pharmaceuticals, electronics, beauty and cosmetics, telecommunications, beverages, financial
services, and even the nonprofit sector. A must-read for senior executives, marketing managers, and
anyone who wants to drive growth, increase income, and spur organizational change, Customer Experience
Management demonstrates the power of collecting truly relevant customer information, developing and
implementing winning strategies, and measuring their results.
The Power of Standards Jean-Christophe Graz 2019-07-31 Examines a new form of power in
contemporary global political economy, focusing on the hybrid authority of standards in the globalisation of
services. This book is also available as Open Access.
Renewable Energy in Power Systems David Infield 2019-12-02 An up to date account of renewable
sources of electricity generation and their integration into power systems With the growth in installed
capacity of renewable energy (RE) generation, many countries such as the UK are relying on higher levels
of RE generation to meet targets for reduced greenhouse gas emissions. In the face of this, the integration
issue is now of increasing concern, in particular to system operators. This updated text describes the
individual renewable technologies and their power generation characteristics alongside an expanded
introduction to power systems and the challenges posed by high levels of penetrations from such
technologies, together with an account of technologies and changes to system operation that can ease RE
integration. Features of this edition: Covers power conditioning, the characteristics of RE generators, with
emphasis on their time varying nature, and the use of power electronics in interfacing RE sources to grids
Outlines up to date RE integration issues such as power flow in networks supplied from a combination of
conventional and renewable energy sources Updated coverage of the economics of power generation and
the role of markets in delivering investment in sustainable solutions Considers the challenge of maintaining
power balance in a system with increasing RE input, including recent moves toward power system
frequency support from RE sources Offers an insightful perspective on the shape of future power systems
including offshore networks and demand side management Includes worked examples that enhance this
edition’s suitability as a textbook for introductory courses in RE systems technology Firmly established as
an essential reference, the Second Edition of Renewable Energy in Power Systems will prove a real asset to
engineers and others involved in both the traditional power and fast growing renewables sector. This text
should also be of particular benefit to students of electrical power engineering and will additionally appeal
to non-specialists through the inclusion of background material covering the basics of electricity
generation.
Banking Information Index 2002
Promoting Positive Adolescent Health Behaviors and Outcomes National Academies of Sciences,
Engineering, and Medicine 2020-02-21 Adolescence is a critical growth period in which youth develop
essential skills that prepare them for adulthood. Prevention and intervention programs are designed to
meet the needs of adolescents who require additional support and promote healthy behaviors and
outcomes. To ensure the success of these efforts, it is essential that they include reliably identifiable
techniques, strategies, or practices that have been proven effective. Promoting Positive Adolescent Health
Behaviors and Outcomes: Thriving in the 21st Century identifies key program factors that can improve
health outcomes related to adolescent behavior and provides evidence-based recommendations toward
effective implementation of federal programming initiatives. This study explores normative adolescent
development, the current landscape of adolescent risk behavior, core components of effective programs
focused on optimal health, and recommendations for research, programs, and policies.
Chesley's Hypertensive Disorders in Pregnancy Robert N. Taylor 2014-08-28 Chesley’s Hypertensive
Disorders in Pregnancy continues its tradition as one of the beacons to guide the field of preeclampsia
research, recognized for its uniqueness and utility. Hypertensive disorders remain one the major causes of
maternal and fetal morbidity and death. It is also a leading cause of preterm birth now known to be a risk
factor in remote cardiovascular disease. Despite this the hypertensive disorders remain marginally studied
and management is often controversial. The fourth edition of Chesley’s Hypertensive Disorders in
Pregnancy focuses on prediction, prevention, and management for clinicians, and is an essential reference
text for clinical and basic investigators alike. Differing from other texts devoted to preeclampsia, it covers
the whole gamut of high blood pressure, and not just preeclampsia. Features new chapters focusing on
recent discoveries in areas such as fetal programming, genomics/proteomics, and angiogenesis Includes
extensive updates to chapters on epidemiology, etiological considerations, pathophysiology, prediction,
prevention, and management Discusses the emerging roles of metabolic syndrome and obesity and the
increasing incidence of preeclampsia Each section overseen by one of the editors; each chapter co-authored
by one of the editors, ensuring coherence throughout book
Supply Chain Management for Sustainable Food Networks Eleftherios Iakovou 2016-01-19 An
interdisciplinary framework for managing sustainable agrifood supply chains Supply Chain Management for
Sustainable Food Networks provides an up-to-date and interdisciplinary framework for designing and
operating sustainable supply chains for agri-food products. Focus is given to decision-making procedures
and methodologies enabling policy-makers, managers and practitioners to design and manage effectively
sustainable agrifood supply chain networks. Authored by high profile researchers with global expertise in
designing and operating sustainable supply chains in the agri-food industry, this book: Features the entire
hierarchical decision-making process for managing sustainable agrifood supply chains. Covers knowledgebased farming, management of agricultural wastes, sustainability, green supply chain network design,
safety, security and traceability, IT in agrifood supply chains, carbon footprint management, quality
management, risk management and policy- making. Explores green supply chain management, sustainable
knowledge-based farming, corporate social responsibility, environmental management and emerging trends
in agri-food retail supply chain operations. Examines sustainable practices that are unique for agriculture
as well as practices that already have been implemented in other industrial sectors such as green logistics
and Corporate Social Responsibility (CSR). Supply Chain Management for Sustainable Food Networks
provides a useful resource for researchers, practitioners, policy-makers, regulators and C-level executives
that deal with strategic decision-making. Post-graduate students in the field of agriculture sciences,
engineering, operations management, logistics and supply chain management will also benefit from this
book.
Acronyms Abbreviations & Terms - A Capability Assurance Job Aid 2005 The FAAT List is not designed to be
an authoritative source, merely a handy reference. Inclusion recognizes terminology existence, not
legitimacy. Entries known to be obsolete are included bacause they may still appear in extant publications
and correspondence.
Acceptable Risk Baruch Fischhoff 1983 The common denominator of a growing number of hard decisions
facing modern societies is the need to determine 'how safe is safe enough?'. The authors begin by defining
acceptable-risk problems and analysing why they are so difficult to resolve, considering such issues as
uncertainty about their definition, lack of relevant facts, conflicting and conflicted social values, and
disagreements between technical experts and the lay public. Drawing on their own experience in risk
management as well as the relevant research literatures, they identify and characterise the variety of
methods that have been proposed for resolving acceptable-risk problems. They subject these methods to a
rigorous critique in terms of philosophical presuppositions, technical feasibility, political acceptability, and
validity of underlying assumptions about human behaviour. The authors construct a framework for deciding
how to make decisions about risks, and offer recommendations for research, public policy, and practice.
Although their principal focus is on technological hazards, their analysis applies to many risks, such as
those from new medical treatments or innovative programmes in criminal justice. The necessity of
balancing risks and benefits impinges on most people's lives, and a broad audience will find this book
thought-provoking and useful.
Designing Interfaces Jenifer Tidwell 2005-11-21 Provides information on designing easy-to-use interfaces.
Countering the Problem of Falsified and Substandard Drugs Institute of Medicine 2013-06-20 The
adulteration and fraudulent manufacture of medicines is an old problem, vastly aggravated by modern
manufacturing and trade. In the last decade, impotent antimicrobial drugs have compromised the treatment
of many deadly diseases in poor countries. More recently, negligent production at a Massachusetts
compounding pharmacy sickened hundreds of Americans. While the national drugs regulatory authority
(hereafter, the regulatory authority) is responsible for the safety of a country's drug supply, no single
country can entirely guarantee this today. The once common use of the term counterfeit to describe any
drug that is not what it claims to be is at the heart of the argument. In a narrow, legal sense a counterfeit
drug is one that infringes on a registered trademark. The lay meaning is much broader, including any drug
made with intentional deceit. Some generic drug companies and civil society groups object to calling bad
medicines counterfeit, seeing it as the deliberate conflation of public health and intellectual property
concerns. Countering the Problem of Falsified and Substandard Drugs accepts the narrow meaning of
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counterfeit, and, because the nuances of trademark infringement must be dealt with by courts, case by
case, the report does not discuss the problem of counterfeit medicines.
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Going Universal Daniel Cotlear 2015-09-28 This book is about 24 developing countries that have embarked
on the journey towards universal health coverage (UHC) following a bottom-up approach, with a special
focus on the poor and vulnerable, through a systematic data collection that provides practical insights to
policymakers and practitioners. Each of the UHC programs analyzed in this book is seeking to overcome
the legacy of inequality by tackling both a “financing gap†? and a “provision gap†?: the financing gap (or
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lower per capita spending on the poor) by spending additional resources in a pro-poor way; the provision
gap (or underperformance of service delivery for the poor) by expanding supply and changing incentives in
a variety of ways. The prevailing view seems to indicate that UHC require not just more money, but also a
focus on changing the rules of the game for spending health system resources. The book does not attempt
to identify best practices, but rather aims to help policy makers understand the options they face, and help
develop a new operational research agenda. The main chapters are focused on providing a granular
understanding of policy design, while the appendixes offer a systematic review of the literature attempting
to evaluate UHC program impact on access to services, on financial protection, and on health outcomes.
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